DD/MM/YYYY

EMBARGOED UNTIL DD/MM/YYYY (Delete if for immediate publication)

Insert Your Headline Here

Paragraph one: summarise who, what, when, where, why?

You may want to include an image here or else attach an image
below 2 megabytes in size.

Paragraph two: more detailed information. What is story; when and where is a
demonstration or decision meeting happening; what is the group/people behind the
campaign, and what is the company behind the application. Why is it newsworthy?

Paragraph three: insert quote from a relevant person e.g. Name Surname, Job Title if
relevant, group name says “This development would increase HGV traffic by XX times
and...”

Paragraph four: more detailed information.

Paragraph five: closing paragraph.

ENDS

Notes to Editors:

Insert any technical/detailed information and links that is too boring for the main release.
Provide an overview of your group and any other parties involved. It's also useful to include
a link to any relevant group websites etc. where possible.

Contact information:

Please contact NAME, JOB TITLE, GROUP NAME
Telephone: MOBILE NUMBER

Email: EMAIL ADDRESS

High-resolution images available upon request.

Resource credit: https://www.arts.ac.uk/students/student-careers/freelance-and-business-support/marketing-and-promoting-
yourself-online/how-to-write-a-press-release
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